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label on the package says Primagen is a Turok character--not that you know what a Turok is--
suitable for “ages 4 and up.”  If [parents buy this action figure], you will be bringing home a
Trojan horse.  For inside Primagen’s box is a “game code,” or tip sheet, for Turok 2: Seeds of
Evil--which is, in fact, an explicitly gory, frighteningly violent video game that is industry-rated
“M”--for “mature” players at least 17 years old.

If the video game is for people 17 and up, why is the “game code” in a toy marketed to 4 year
olds?  To me, this is clearly a deceptive trade practice--just as is the case cited in the FTC report in
which an unnamed Hollywood studio reveals that its marketing goal for an R-rated movie--and I quote-
-”was to find the elusive teen target audience and make sure everyone between the ages of 12-18 was
exposed to the film.”    

The FTC report recommends no Congressional action, but instead improved self-regulation by
the industry.  While I echo Chairman Pitofsky’s sentiments that Congress does not need to be the
federal “thought police,” I believe we do need to consider enforcement actions against entertainment
companies if they do not voluntarily stop marketing violent movies, music and video games to
America’s children.  I personally believe that the industry can make money and still offer a socially
responsible product to our children.     

We have many witnesses to hear from today, Mr. Chairman, and I look forward to their
testimony.


